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mMBthE: AEANETER Location :Blagnac, France

BT AEBellecour TIEE Architectural Design : Studio Bellecour

&I A G Wilfrid Bellecour. Vincent Ballion. Julien Franco. Architects :Wilfrid Bellecour, Vincent Ballion, Julien Franco, Brice Kester,
Brice Kester. Damien Lamy. Sinda Tobni Damien Lamy, Sinda Tobni

=4 %2: Christophe Picci. Nicolas Borel. Quentin Jeandel. Photography : Christophe Picci, Nicolas Borel, Quentin Jeandel, Denis Gliksman,
Denis Gliksman. Studio Bellecour Studio Bellecour
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® : ! ! ! ! ! ! ! ! ! ! ! ! ! Profile I
i Galil é e is one of the debut projects realized in the |
& ! — UDZ (Urban Development Zone) Androm e de, in
o T Blagnac, near Toulouse in France. The particular
) T urban details of this UDZ in Blagnac provided a
= unique climate for the development of a quality
: T T architectural project.
=
. : I Layout Design & Architectural Design
i ! The aesthetic of Galil é e results from a
i : : combination of an interpretation of these urban
O__T_ | I rules, the immediate aeronautical context, and
i i from the environmental requirements given in the
@_“%" : : specifications of the UDZ.
o N -
! ! ! The plan is centered on two distinct buildings
10 I which are connected by a long white concrete
s ‘ | ‘ veil. The veil, the primary visual feature of the
_;——'— —!—— —'— overall plan, blends vertical and horizontal motions
o _: — _E_ __:_ as it slowly curves in a helical movement. This
i | | veil achieves the double feature of insuring the
o—-é é) (J{J, continuity between each building while allowing
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one to discover the rear landscape in all its depth. Thus this long

= concrete helix, which recalls the aeronautical context of the site,

B [ I_ B both protects the building by marking the front of street as well

as welcomes us by its inviting view.

Two covered buildings wrapped in special insulating material

and canopies, modulated according to the illumination, confer on

- the operation the environmental characteristics HEQ. A unique

formal style distinguishes and individualizes these buildings.

= T

o 1 — Nevertheless, the coherence and balance of the whole is

o l T 1 maintained by the homogenous treatment of the facades.

3 A central square constitutes the central space, the place of

privileged pedestrian access towards both halls. The square is

) P | S 5 |_I._ - J-I slightly heightened to allow for a level of half-buried parking lots

f— ' organized around a central garden with natural air circulation.
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